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Committee: On your CV we see that you were born in former Yugoslavia, grew up in 

Rwanda, and emigrated to Palestine, that you interned at an architectural firm there, 

then studied film for a few months in Baghdad, and recently graduated in Brussels with 

a degree in graphic design. With that background, what made you decide to become a 

designer? 

 New designer: During my life, I have experienced serious conflicts up close. My 

mother was a journalist, a war correspondent, actually, so our family ended up in some 

strange situations, and I learned early on that it was impossible to get the experience of a 

place across in a nuanced way in the media. On the one hand, there was simply never enough 

space or time in the papers and news broadcasts; on the other, the international public seemed 

to lose interest quickly, even though there was no decrease in the intensity or tragedy of the 

conflicts. News only gets attention when it’s literally new.  

A key moment for me was when I realised that the media aren’t merely a reflection of 

reality but are becoming more and more of a world of their own that has a terrifying 

influence, even a determining one, on current affairs, like political decisions and power 

structures. In Palestine I met several graphic designers who were exploring ways of using 

their profession to communicate their stories in different forms. I was very affected by that, 

because they were bringing together pleasure, optimism and urgency. It showed how the 

practice of design could allow you to work at the cutting edge and reformulate what people 

engages.  

After a brief and very instructive detour into film, I decided to study design, and I 

ended up in Belgium by chance. But since at the time I still thought of Brussels as a power 

hub, it seemed like a good observatory. 

 

Your experience puts you ahead of a lot of designers – you can immediately put your 

insights into practice. Why do you want to continue studying? 

To stay standing in the face of the daily bombardment of information, I have to know 

precisely where I stand, who I am, and especially who else is talking. On the one hand, I feel 

that I need an autonomous position and an authentic voice to avoid going down in the 

bombardment; on the other hand, I’m noticing more and more lately that I can speak only in 



collaboration with other people and in relationship to other fields. I want to be able to 

establish alliances within constantly changing networks, to find the right tone, ask urgent 

questions, and combine forces with others. But I can’t do it alone; I need an open institution 

where like minds gather, where I can have a critical sounding board, and where I can use 

design as dialogue. I need an environment that’s not driven by economic principles and that 

gives space to the personal in relation to the public. I need an institute that functions as a think 

tank for visual strategies. 

 

As you know, this institute offers an open curriculum in which you map out your own 

path. The institute believes in designers who take initiative, who speak out in a personal 

way, choose positions, and take responsibility. We seek to offer space to people who 

allow their own vision to drive their design choices and maintain a critical stance at all 

times toward the context and power structures they work in. Self-initiated projects are 

an implicit part of that. Can you tell us about the research project you hope to work on 

in the coming period? 

My research will focus on the way in which media reporting influences the conditions 

we set for political freedom, democracy and our collective morality. Mediagenic subjects 

often disproportionately dominate public debate, and I think that’s part of what creates room 

for populist ideas and a rigid division between the self and the other. It makes me angry, but 

on the other hand, it creates new possibilities. I’d like to investigate how visual rhetoric – 

which graphic design in fact is – can be used to contribute to multivocality. How can we 

design processes that contribute to a more democratic culture? How can we use media 

networks to disseminate alternative images? What kinds of visual scenarios can we use to 

explicitly show the public nature of our culture expressly? 

The ultimate form the results of this investigation will take is of course not yet 

definite, but I'm thinking along the lines of a fictitious interview, in which the form 

demonstrates its effectiveness as a natural vaccine against populism.  

 

 


